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•Sequels cheat  
  consumers
•Silence is not   
  awkward

Cats, one of the two 
most popular house-

hold mammal pets, are 
beloved by many, but 
unfairly despised by the 
rest. A large number of 
people unfortunately 
are not simply indiffer-

ent to these feline companions, but are against 
them. Many of these people feel strongly in favor 
of dogs, and passionate dog-lovers often freely 
spout their love of dogs and hatred of cats. The 
cat lovers, in true cartoon fashion, are sometimes 
scared to show this much passion, and choose the 
relaxed and laid-back route for their praise. So, in 
the spirit of cats, instead of attacking the opposi-
tion, I shall only bolster my case with cat-related 
arguments and acknowledgements. 

First, cats are found in approximately thirty 
percent of households around the country. So, 
their commonness stands as one factor in their 
inherent popularity. They have been domesticated 
for around five thousand years, originally with 
the intent to get rid of pests, and, while these 
facts may not be much different from dogs, they 
cannot be discounted. 

Second, cats have comparatively 
low requirements and demands 
on a potential owner in terms 
of funds and expenses. 
According to the Ameri-
can Veterinary Medical 
Foundation, cats cost 
half as much as dogs 
in veterinary expenses 
per household and also 
per individual animal. But to 
get away from the numbers, they are an 
easy and relaxed presence in any household. 
They sleep most of the day, and for cats that are 
allowed to venture outside the house, come and 
go occasionally of their own accord, to explore or 
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Among a litany of 
common dichotomies – 
coffee versus tea, summer 
versus winter, comedy 
versus tragedy – falls the 
age-old battle of people 
who love dogs versus the 
objectively callous bar-

barians who prefer cats. This comparison between 
two drastically disparate domesticated animals 
remains insignificant, however, because canines are 
clearly the superior pets.

First and foremost, ownership of a dog results 
in a net positive outcome for its humans. All pets 
absorb a certain degree of expenses, from regular 
food purchases to veterinary bills, but dogs return 
more than they collect. Not only are they friendly 
and loving, eliciting from their owners two “feel 
good” hormones called oxytocin and serotonin, 
but they generate tangible health benefits for 
their owners. According to WebMD, dog owners 
tend to have a lower average blood pressure 
and thus a decreased risk of heart 
disease compared to those who 
do not own dogs. This is pri-
marily due to consistently 
taking their dogs on walks, 
an activity not easily nor 
conventionally done with 
a feline. Additionally, dogs 
produce “dog dust” that puts 
children at less risk of developing 
allergies and asthma as they grow older. 
Based on research at the University of San 
Francisco, the dust contains microbes that 
impact the number of immune cells in the 
airway that react to allergens.

Furthermore, dogs promote social 
interaction in an age where face-to-face conversa-
tion has been on a steady decline. The results of 
a study by the National Center for Biotechnology 
Information indicated that dogs catalyze commu-
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nication and friendship by simply accompanying 
owners around the community and generating 
conversations. Humans inherently thrive off of 
companionship and social validation, and owning 
a dog is scientifically proven to stimulate both of 
these necessities.

It is also well known that dogs serve humans in 
ways that are irreplaceable and often life-saving. 
Throughout history, canines have been employed in 
the armed forces, the police department, firefighter 
units, therapy institutions, the National Federation 
of the Blind, and various other occupations that 
exist only to assist humans. While one may argue 
that military combat skills don’t necessarily consti-
tute a good pet, canines’ capabilities paired with 
their natural instincts make them fierce protectors 
of their owners and inherently disposed to saving 
lives. Next time you watch a news story about a cat 
saving its owner from a burning building, sniffing 
out a child among piles of rubble, or sensing the 
warning signs of disease and seizures, let me know.

Lastly, and most importantly, dogs are fiercely 
loyal and invariably loving. Canines will always 
feel a sense of duty to their owners and, being 

pack animals, dogs aim to care for and love 
their families unconditionally. Cats are 

known for being lone hunters with 
no instinctive loyalty to a pack 

or family of any sort, and while 
they may deliver you “gifts” 

in the form of dead rodents, 
research suggests that this is 

an attempt to teach you how to 
hunt for yourself and thus rests on 

an idea of eventual separation with 
minimal attachment. When you get 
home from an arduous day at your 
nine to five, your dog will greet you 
with enough enthusiasm to suggest 
that you had been gone for years, 

while your cat will hardly give you a second glance 
from its haughty perch on your desk.
(Sources: WebMD, Business Insider, IFL Science, 
NCBI, Mirror)

use the bathroom. No daily walks are required. 
They eat the food you give them, and are generally 
not picky eaters. Apart from the built in alarm 
clock that sounds when they get hungry in the 
mornings when you were really hoping to get that 
extra half hour of sleep, they are unobtrusive in 
your daily routine. 

If you think that cats are uninterested due 
to their low-key nature, you might be surprised 
at how wrong you are. If they have spent a large 
amount of time around you and especially if 
they grew up alongside you, cats do seem to care 
about you. I have personal accounts to back up 
this claim. When I find myself sick in bed, up late 
finishing work, or just feeling down in the dumps 
around the house, my cat comes along and does 
not leave my side. Now, I know this does not sound 
appealing to the dog enthusiasts out there, but 
it’s a cat aficionado’s dream to have a little furry 
feline sidekick that hangs around them and acts 
in a generally caring and interested way.

I don’t plan to change any minds of the obvi-
ously strongly opinionated dog people in the 
community. I believe that one’s general disposi-
tion to one or the other is based on experiences 

from an early age. These 
experiences are a sum of 
both negative and positive 
interactions with cats and 
dogs. While I personally 
have no discontent held 
towards dogs whatsoever, 
my heart will always side 
with cats, as I grew up 
with one who is very close 
to my heart. Whatever side 

you are on, and maybe you 
are on both, maybe you chose 

to stay in denial and consider 
yourself on neither side, a passionate dog-fan or 

cat-admirer will always have a species that makes 
their heart full, and at the end of the day, that is 
what truly matters. 
(Source: AVMA)
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I’ll admit that when I first heard that 
Pixar was animating Finding Dory, I was 
not excited. I was angry. My friends were 
quick to judge me, criticizing my child-
hood passion for Disney movies. The para-
dox was, I was upset with the prospect of 
a sequel because I had loved the original 
so much. I’m a firm believer in the idea 

that if you love something, you should let it go.
Companies push the realistic limits of their products because they 

know consumers will purchase it regardless of the horrendous sticker 
shock. That’s why popcorn costs so much at the movie theatre: we’re 
going to buy it anyway. That same principle follows the creation 
of new media. Production companies bank on our deeply-rooted 
love for their original works, like Full House, for example. Almost 
every nineties kid and millennial has some form of an emotional 
connection with the popular sitcom. Sucking those emotions into 
its revenue-generating machines, Netflix takes advantage of us, the 
people eager to relive our “good old days,” to reap maximum profits 
while expending limited creativity on their new version.

Fuller House was both tacky and unoriginal; the new series 
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exemplifies the fact that big-box corporations rely too heavily 
on the public’s willingness to see a slight variation of a previous, 
successful venture. The media industry should instead focus on 
providing new content and generating fresh ideas. 

As an aspiring screenwriter, I understand that it’s tough work 
to flesh out brand-new plots. But I’m sure that there’s more than 
one starving writer out there who would be more than ready to 
present a quality manuscript.

Reboots are popping up all over the place, in movies and TV 
shows alike. Pixar alone has at least three new installments to dif-
ferent movie franchises debuting relatively soon, including Cars 3, 
The Incredibles 2, and Toy Story 4. Add that to Shrek, High School 
Musical, That’s So Raven, Gilmore 
Girls, and more, and it’s easy to see 
that a sizable portion of our media is 
just recycled characters and worn-out 
storylines. This dependency on using 
old characters while relying on con-
sumers’ original approval disgraces an 
industry that was built on the founda-
tion of imagination and artistic vision.

Tangentially, two-parter finales 
of film franchises prove that movie 

industries depend on the public’s emotions, not artful scripts, to 
sell their products. The trend began with Warner Brothers splitting 
the seventh Harry Potter book into two movies. This was completely 
reasonable given the book’s thick, intricate plot that could not pos-
sibly fit into a two-hour movie. This creative move, however, sparked 
the copycats of the film industry to follow suit, converting their 
final series installments into pointless two-parters. These companies 
are able to get away with highway robbery, amassing huge sums in 
double ticket sales, because we let them. We willingly devour every 
repetitive reel Hollywood projects onto the silver screen because 
our nostalgia overcomes our wallet.

The lack of inspiration in today’s media, prevalent through the 
abundance of sequels, proves the 
industry’s focus on earning money 
instead of creating original works. 
Film and television production com-
panies should funnel their efforts 
into crafting unique pieces while 
refraining from churning out reboots, 
sequels, and two-part finales. We, as 
consumers, should stop allowing them 
to push their hand-me-down agendas 
on our sentimental hearts.

The LGHS football team consists of a 
group of young men who share a passion 

for the game of football and work their tails 
off to represent the town of Los Gatos every 
Friday night. We are not a group of dumb 
jocks who date cheerleaders, bully freshmen, 
and crush beer cans against our heads. Lots of 
people think “meathead” when they think  of 

high school football players, which almost makes sense because of the 
way that high school athletes, especially football players, are portrayed 
in movies and TV shows. While people will always instinctively judge 
a book by its cover, it is absolutely ridiculous to stereotype a group 
of about 100 young LGHS teens into unintelligent athletes who speak 
solely in “locker room talk” and party too much.

I can’t stress enough that the Los Gatos football team consists of 
far more than one group of friends who are inseparable. Many of the 
players on the football team come from different ends of the spectrum 

Do not impose inaccurate stereotypes on football players
of students at LGHS, and, while all players on our team have a passion 
for the sport, that desire alone should not define how the rest of the 
school and town sees us. 

At times it feels amazing to be a Los Gatos football player; for 
example, walking down the halls on game day while wearing my jersey 
puts a smile on my face. However, it doesn’t feel too amazing to be a 
football player when our peers and even teachers make the stereotype 
that we achieve lower academically, live off of protein shakes, and 
disrespect women – we do not. 

Fortune Magazine took a survey of 75 companies, which revealed 
that of the 500 workers at the executive vice president level or above 
who were surveyed, 95 percent played high school sports. While my 
argument is primarily directed at football player stereotypes, I strongly 
believe that the leadership skills developed in high school sports, 
especially football, translate to life after school. High school football 
players fight through lots adversity. The leadership skills and ability 
to solve problems that football players develop clearly translate to 
the workplace, which is one additional reason that we shouldn’t be 
referred to as nothing more than jocks.

While there are players on the football team who fit the stereotype 
of a high school football player more than others, there are also water 
polo players, basketball players, lacrosse players, soccer players, and 
others who don’t even play sports who fit the “meathead” football 
player stereotype better than some of the football players themselves. 
My point is not to say that athletes of other sports should be viewed as 
the “meatheads” of the school; it is more that no high school student 
should be defined simply by the sport that they play after school. 
The team consists of many students who will be attending prestigious 
colleges next year, which goes to show that playing football and 
succeeding in the classroom are two things that are definitely not 
mutually exclusive. 

On the team, relationships are by far the most valuable thing that 
players take from the experience. Lifelong friendships are made on 
Helm Field, and those relationships are the main reason we play the 
sport. While we do not need to be seen as saints by everyone in the 
school, students and teachers should respect the culture that the team 
embraces, especially considering that a lot of the people who criticize 
the team spend their Friday nights in the bleachers cheering us on.
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