
Whether you’re a disapproving hipster or 
a diehard Directioner, if you were out and 
about anytime between the years 2011 to 
2015, it’s almost guaranteed that you would 
recognize the teenybopper tune What Makes 
You Beautiful by the British boy band, One 
Direction. At first glance, the poppy track 
seems slightly cheesy, yet overall harmless; 

in reality, it’s actually much darker. 
When What Makes You Beautiful first came out, fans praised the 

boys for “empowering” lyrics like, “If only you saw what I can see 
/ You’ll understand why I want you so desperately,” and “You don’t 
know you’re beautiful / That’s what makes you beautiful.” However, 
upon further examination, it becomes clear that this song is, in fact, 
wildly problematic. 

The song offers these girls empty validation and even goes as far 
as to tell them that their self-consciousness is the reason why the 
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Scientific develop-
ment is ubiquitous, 

permeating every aspect 
of our everyday lives. 
We’ve become accus-
tomed to its omnipres-
ence – and while much 
of it has effectively 

catalyzed societal growth, we must ensure that 
the allure of accessibility does not compromise 
the core values and standards of the profession 
of journalism.

In the first six months of 2017, Heliograf, 
the Washington Post’s homegrown 
artificial intelligence software, 
generated approximately 850 
stories for the publication’s 
website. From an objective 
standpoint, the problem 
isn’t evident; the bot mainly 
records simple statistics, 
from sports results to elec-
tion standings. Undoubtedly, 
data in its most basic 
form is impera-
tive to unbiased 
journalism – and 
robots can scour 
the internet for factual 
information exponentially 
faster than any human  
ever could. 

While using a bot to 
generate simple sports sta-
tistics is not corrupting jour-
nalistic integrity, the implica-
tions of news driven by artificial 
intelligence are profound – and 
quite frankly, detrimental. We’ve witnessed innu-
merable times in the past century the rise of 
expediency at the expense of profundity. As this 
so-called “robo journalism” becomes the societal 
norm, stories will continue to value quantitative 
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California has long 
served as a center of and 
chief investor in green 
technology for the rest of 
the United States, which 
was highlighted most 
recently by the signing 
of SB 100 by Governor 

Brown in September of this year. Following a recent 
damning federal climate assessment in late Novem-
ber, the rest of the United States needs to look 
towards California as both an example and a leader 
in a new age of clean, green technology.

The government released a federal climate 
assessment on Black Friday, which many saw as 
an effort by the Trump Administration to conceal 
the report’s findings by releasing them when many 
would be out shopping. Regardless, the report was 
put together with the help of 13 federal agen-
cies and over 1,000 people, including 300 lead-
ing scientists. It conclusively found that climate 
change could cost hundreds of billion dollars to 
the US annually, kill thousands 
of US citizens per year largely 
due to an increase in average 
temperature, and increase the 
frequency and magnitude of 
extreme weather events. 
However, the report also 
offers hope; if the US 
immediately reduces fossil fuel 
use and greenhouse gas emis-
sions, thousands of lives could 
be saved and billions of dollars 
would be generated in benefits 
for the US. 

The assessment should not 
have been a shocking revelation. 
This report was the fourth edition in 16 years, and 
scientists have for decades been warning about 
the possible, and now tangible, consequences of 
climate change. Some states, including California 
and Hawaii, have responded to these warnings. 

Invest in green technology
by Cooper Bowen
News Editor

Senate Bill 100 was signed into law in September by 
California Governor Jerry Brown, and sets a goal of 
100 percent carbon-free electricity for the state by 
2045. Carbon-free includes both renewable sources, 
such as wind and solar, as well as nuclear power 
and natural gas with carbon capture and storage. 
This is not a radical and ambitious bill, but rather 
a critical next step on a long path whose ending is 
now in sight. California began establishing goals all 
the way back in 2002 and state utilities continue to 
meet escalating standards, with most already having 
surpassed targets for 2020. 

Investing in such technology pays off. Accord-
ing to the nonprofit research organization Next 10, 
“In 2017, 2.5 billion dollars was invested in clean 

energy technology in the United States, with 
57.2 percent (1.4 billion dollars) going to 
California companies.” A thriving market 
for clean, green technology exists largely 
because California has eagerly welcomed 
it, encouraging growth and innovation.

Green technology is the future, 
racing to replace dirty fuels such coal 

and natural gas. Once 
again, investment in 
this cleaner technology 

not only helps the economy, but  
is crucial to limiting the effects of 
climate change, which are already 
visible across the country. However, 
California represents less than 7 per-
cent of total US emissions, and cannot 
do this alone. States that have so far 
failed to decrease emissions should 
look towards California as an example 

of the benefits of green technol-
ogy, which ideally would occur 

with the support of the federal 
government, though this is highly 

unlikely. The rest of the US must follow Cali-
fornia’s lead, setting targets to decrease emission 
rates and creating new markets for renewables and 
carbon-free energy sources. If this country fails to 
do so, the consequences will be devastating.
(Sources: Vox, CNN, Forbes, Wikipedia)

analysis over critical thinking. As The Conversa-
tion explains, “The topics [bots write on] are dry 
and statistics-based, reported in a one-note style 
which is data-heavy, short on analysis and utterly 
devoid of colour.” 

Not only this, but the rise of artificial intel-
ligence in the journalistic sphere has led to the 
creation of thousands of Twitter propaganda bots, 
most of which the GOP utilizes to further their 
political agenda. According to Wired, approxi-
mately 60 percent of the conversation regarding 
the migrant caravan was dominated by non-human 
accounts in the week leading up to the midterm 
elections. Copious amounts of misinformation can 
quickly accumulate when error-prone comput-

ers spark conversation surrounding 
controversial events. Bots may be 
able to spit out data, but when it 
comes to the plethora of intertwin-
ing factors that shape political and 
social policy, human journalists are 
undoubtedly indispensable. 

Try as they might, AI software 
will never be able to accurately emu-

late the nuance and intri-
cacy of human thought. 
A certain depth is lost 
when technology usurps 
the role that honest, pas-
sionate journalists have 
so assiduously fulfilled. 
We cannot succumb to 
the allure of technol-
ogy only to cast aside 
the values that have 
defined intelligent, 
perceptive media 
coverage for centu-
ries. As we surge into 

an era characterized by technological 
advancement, we must ensure that the appeal 
of fast data does not eclipse what journalism 
sorely needs: consequential analysis spurred by 
discerning minds. 
(Sources: The Conversation, Wired, BBC)
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In 2015, REI decided to close its doors 
on Black Friday in favor of going outdoors 
– a campaign they now call #OptOutside. 
The next year, 1.4 million people and 170 
organizations joined the outdoor company 
in their mission to encourage people to 
spend time outside rather than go Black 
Friday shopping. Along with promoting 

outdoor exploration, REI has used this event as an opportunity to 
support organizations working to provide everyone access to the 
great outdoors.

I believe more companies should follow REI in their decision 
to withdraw from the chaos of Black Friday in order to motivate 
customers to waste fewer materials, spend time with their families 
outdoors, and focus on the non-material aspects of the holidays.

We are a very acquisitive society and Black Friday gives in to 
that idea. Want something on Black Friday, but have no reason at 
all to buy it? Now you can because it’s 50 percent off! Believe it 
or not, you probably don’t need an Apple Watch or another pair of 

Go outside and save the Earth with REI on Black Friday
by Tatum Jenkins
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sneakers. Black Friday is an extremely wasteful tradition and hurts 
the environment. According to the Ellen Macarthur Foundation, 
“Every second, the equivalent of one garbage truck of textiles is 
landfilled or burned.” Are you sure you want 
to add your new pair of pants to that total? 
Along with the materials wasted, there are 
the packages from online purchases and 
the immense carbon footprint left behind 
from expedited shipping orders. Our envi-
ronment is already in decline; we don’t 
need to encourage it with unnecessary 
or excessive shopping.

The time spent stressing about what 
to buy your second cousin and your 
weird uncle while online shopping 
can be spent in so many more valuable 
ways. Like REI promotes, spend time outdoors with your family. 
There’s so much more to do outside than what your house can 
offer. Not to mention REI states in their “The Path Ahead” report 
that we spend 95 percent of our lives indoors. Taking time to go 
outside during Black Friday, especially with family, can spark change 

in everyday habits. Making this small decision to get outside can 
change this statistic for ourselves and create some time to connect 
with our families in new ways. 

The holidays are meant to be about cherishing 
our loved ones and strengthening 

those relationships, but com-
panies that participate in 

Black Friday steer away 
from these values in favor 
of increasing their prof-
its. We forget what we 
cherish most during the 
holidays: the memories 
we make with family and 
friends that long outlast 
any gift we may receive. 

Moments outside can foster even more special moments as you and 
your family can choose to engage in a new activity or just enjoy the 
environment around you. I hope in the future more businesses – and 
people – choose to #OptOutside.
(Sources: Ellen Macarthur Foundation, REI, National Geographic)

End the exploitation of girls’ insecurities for personal gain 
boys are so attracted to them. It tells girls that the solution to their 
insecurities is approval from a boy, rather than actual self-love, which 
is a totally unacceptable message. 

Although I’m sure the members of One Direction 
are very appreciative of their fans, at the end of the 
day, it’s obvious that they didn’t put out this song to 
encourage young women struggling with self-esteem, 
but because their label knew that young girls are a 
huge market that they could easily manipulate to 
make millions of dollars. 

Currently, the song’s music video has over 1 bil-
lion views on YouTube alone, as well as hundreds of 
millions more on other music streaming services. 
At one point in time, One Direction was the biggest 
boy band in the world, and they took advantage of 
that power by exploiting and manipulating insecure 
teenage girls for their own personal gain. Their music has reached so 
many young, impressionable girls across the world - many of whom 
undoubtedly took the deeply damaging message of the song to heart. 

Even after the band was called out for their questionable lyrics, 
One Direction went on to do the same thing over and over again for 
the rest of their career with songs like Little Things, Kiss You, and 

countless others, and have yet to apologize for it. 
To close, I want to touch on the idea that, contrary 

to what One Direction has told you, self-consciousness 
greatly takes away from the things that make a person 
attractive. Many believe that by being self-deprecating, 
they’re coming off as humble. But in reality, nobody 
likes listening to other people tear themselves down. 
Not only that, but lacking self-confidence holds you 
back from doing so many things that would make 
you happy. 

So, when the next big heartthrob inevitably comes 
out with a song telling you that “you light up his 
world like nobody else,” don’t listen! At the end of 

the day, Harry Styles can’t change the way you feel about yourself. 
That’s up to you. 
(Sources: Billboard, Genius Lyrics)
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